
 

 

 

 

 

 

 

About this course: In recent years, the globalization of the media has become a key issue of 

debate and discussion in many nations. Lectures and discussions will shed light on the complex 

and contradictory relationships among global, national and local forces that shape the 

globalization of the media. This course will explore the global media structure and institutions 

and critically examine the role that film, television, video games, and other media play in 

shaping our sense of global, national, and local cultures and identities. 

 

Instructor: Shaolin Shaon 

Class hours: 01:00-04:00 p.m. on Sunday 

Classroom: 1101 KB 

Student consultation hours: After the class or by appointment 

 

Course requirements: 

Class attendance: 5% 

Class Test: 15% 

Presentation: 10% 

Midterm : 20% 

Course Final: 50% 

 

Grading Scale: 

Marks obtained (%)  Grades  Grade Point 

80-100  A+  4.00 

75-79  A  3.75 

70-74  A-  3.50 

65-69  B+  3.25 

60-64  B  3.00 

55-59  B-  2.75 

50-54  C+  2.50 

45-49  C  2.25 

40-44  D  2.00 

Less than 40  F  0.00 

I  Incomplete 
 

W  Withdrawn 
 

 

Required texts: A custom courseware will be made available through your class 

representatives/ a print shop. Course Instructor will prepare a list of Text Films that won 

National and International Award in Film Editing. 
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• Why study global media? 

• Political economy of Global Media 

• Networks and convergence 

• Critical media approaches – public sphere and its critiques 

• The problem of audiences 

• Global and local: new spatiality’s of politics, media and culture 

• Global media, nation/citizenship 

• Media and power -post-structuralist approaches 

• Global media and social movements 

• Disruptions/activism- the potential of global media? 

 

 

NO TOPICS & MATERIALS, REFERENCES, TEXT FILM & OTHERS 

1. Week  Global Media governance 

2. Week Cultural Rights in The Global Village 

Globalize this 

3. Week Theories and Research in International Communications 

4. Week Theories of Development Communication 

5. Week Clash of Fundamentalisms 

6. Week The Emergence of Technical Network 

Transitional Corporate Networks 

7. Week Conceptualizing civil society from the bottom up 

8. Week Cultural Imperialism and Renaissance in Media and Literary Theory 

Not Yet the Post Imperialist Era 

9. Week The International regulations of Information flows  

The new international Information order 

10. Week NGO Dilemmas: Trojan Horses for neoliberalism 

New chips in old skins 

11. Week Presentation 01   

12. Week Presentation 02 

13. Week Class Party 

 Preparation week 

 Semester Final Exam_ Mark 50 
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